


Covalent Logic is an award-winning, full-service communications agency focused on

the intersection of graphic design, web development and public relations. Founded in
2005, our agency passionately pursues meaningful results for our clients through diligent
research, strategic development, creative ideas and thoughtful execution.

Led by Stafford Wood, the Covalent team comprises experts in graphic design, digital
strategy, governmental relations, website development, crisis communications, messaging,
branding and public relations. The firm has amassed more than 200 awards, including
Adrians, Anvils, ADDYs, Bulldogs, Hermes, Lanterns, Magellans, MarComs, Quills, Stevies,
Tellys, Thoths and VEMAs.

Based on her individual accomplishments, Wood sets the expectations high for her

team. She is a Senior Practitioner from the Southern Public Relations Federation and has
received Accreditation in Public Relations from the Public Relations Society of America. In
2019, she received three lifetime achievement awards, one each from the Public Relations
Association of Louisiana — Baton Rouge, the American Advertising Federation — Baton
Rouge and the Southern Public Relations Federation.

Covalent has planned and executed communications projects with Fortune 500
companies, global media relations efforts and revolutionary branding campaigns. Our
clients include government entities, international corporations, educational institutions,
nonprofits and regional businesses.

Covalent’s team provides a level of project management and client service to ensure each
project remains on schedule and on budget as well as expert consultation, innovative
design and strong technical development throughout every phase.
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What is Covalent Logic?

A covalent bond is a chemical bond where atoms
share electron pairs. Because the atoms are
bonded at two points, the resulting molecule is

exceptionally stable.

The Logic is simple: Strong communications
strategy and solid visuals form the basis of all
exceptional work. Two heads are always better

than one. Partnerships are invaluable.

How are we different from other agencies? Simply
put, we don't “Save As.” We come up with unique
solutions with our clients to help solve their
problems, design exceptional campaigns with
partners to further the reach of their messages
and strategize with our associates about the best

way to tell a story.
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€€ Covalent Logic's custom

CORPORATE COMMUNICATION

CMS has been a great asset
to the delivery of LDH
Communications for over
a decade. The staff is very
knowledgeable of current

COVALENT trends and best practices.

STRATEGY Support is outstanding.

Downtime has been almost

WEB DEVELOPMENT GRAPHIC DESIGN ] non-existent...they are very

highly recommended.??

JEROME BOYD

Louisiana Department of Health
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SERVICES

Corporate Communications

EMPLOYEE COMMUNICATIONS

Intranet
Designing and developing private, online communication systems that
can spread complex messages throughout a large or small organization.

Newsletter
Writing, designing and distributing print or online company
communications.

CONTENT CREATION

Writing & Editing

Drafting articles, blog posts, social media posts, website content

and other copy to fuel content marketing efforts and support the
brand’s overall goals. Reviewing copy and content across campaigns
to ensure grammatical correctness, consistent style and adherence to
the brand’s message.

Curation
Researching and collecting relevant content from blogs and news sources
to include in a brand’s marketing efforts.

PUBLIC RELATIONS

Planning
Creating plans to help a company, brand or organization ensure clear
messaging that meets its overall long-term communication goals.

Writing
Drafting press releases, talking points, Web posts, FAQs and fact sheets to
help explain the company’s message.

MEETINGS

Pre-Event Promotion + On-site Event Collateral
Developing themes and materials to ensure stakeholder excitement and
attendance at events, including invitations, RSVP systems and microsites.

Designing and developing presentations, signage, handouts, gifts and
other materials to make an event successful in achieving corporate goals.
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SERVICES

Corporate Communications

CRISIS COMMUNICATIONS

Planning

Reviewing crisis communications and strategy plans for both manmade
issues and natural disasters, including events such as data breaches or
hurricanes, so a company covers all communication needs to various
stakeholder audiences.

FOCUS GROUPS

Planning

Organizing focus groups to attract participants and ensure quality
feedback about messages, designs, plans or strategies from people
matching key targeted demographic.

Moderating
Leading focus group participants through discussions to spark thoughtful
conversation about relevant topics.

Reporting + Analyzing
Recording, organizing and evaluating feedback from focus group sessions
to develop key takeaways from the exercise.

STRATEGY SESSIONS

Planning & Moderation

Working with partners to develop agendas, activities and goals for
group sessions to make the most of the participants’ time and
brainpower. Leading participants throughout the event to ensure work
and discussion centers around the predetermined agenda and produces
desired outcomes.

Discussion Materials
Creating agendas, presentations, forms and other documents to support
the goals of strategy sessions.

Post-Session Reporting
Capturing relevant feedback and discussion points organizing information
to compile a post-session report that highlights key takeaways.

PUBLIC PRESENTATIONS

Planning + Outreach
Designing public events to ensure maximum stakeholder participation,
public education and clear communications.

Presentation Materials

Creating presentations, signage, exhibits and informational collateral
to engage the event attendees and support the goals of a public
outreach event.

Event Moderation + Speaking

Leading the presentation to stick to the predetermined agenda and
moderating question and answer sessions to educate the audience,
gather feedback and keep the tone professional.
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SERVICES
Graphic Design

BRAND MANAGEMENT STRATEGY

Planning

Creating issue or event-specific plans to help a company, brand or
organization ensure clear messaging that meets its overall long-term
communication goals.

BRAND AUDIT

Evaluation

Assessing, cataloging and identifying successful brand attributes,
messaging, color schemes and imagery in order to develop new materials
or reduce inconsistency within a company’s image

COMPETITIVE AUDIT

Researching

Identifying and assessing visual assets of competitors to develop a
strategic visual advantage, useful during transitions and new product
development.

CHANGE MANAGEMENT

Consulting

Managing business transitions internally and externally, through
the strategic development of design and messaging as well as the
solicitation of stakeholder input. Issuing clear communication
visually and operationally.

LOGO DEVELOPMENT

Design

Developing visual identity through illustration and iconography used to
represent a brand, company or product combined with the typography,
color and layout that represent it in various combinations of content
and usage case.

MESSAGING DEVELOPMENT

Strategy/Execution

Writing statements and choosing key terminology used as mission
statements, vision statements, corporate attributes, taglines or other
messaging. Can include drafting press releases, talking points, Web posts,
FAQs and fact sheets to help illuminate the message.

BRAND STANDARDS

Identity Establishment

Developing standards for how images, logos, taglines and other brand
attributes are used in different scenarios to ensure consistency and
protect the brand’s image and reputation.
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SERVICES
Web Design

CAMPAIGN MICROSITE DESIGN/BUILD
Designing and developing smaller websites limited to a narrow purpose
or time window that interact with and support the overall corporate site.

CONTENT MANAGEMENT SYSTEMS (CMS)

Integrating front-end design with our custom CMS, a web-based software
application that allows users to build, maintain and modify a dynamic
website. It is engineered to place ultimate control in a company’s hands
while providing a wide range of aesthetic and functional flexibility.

DIGITAL COMMUNICATION
Designing and executing custom email marketing newsletters, forms
and other solutions to ensure the company’s message is conveyed in
an organized and attractive way.

INFORMATION ARCHITECTURE
Ensuring information is presented in an orderly fashion that makes
sense for all website users.

WEBSITE MANAGEMENT ADMINISTRATION
Supporting the functions of a website, including updating content,
making necessary design changes and managing the flow of site changes.

CORPORATE DESIGN
Creating a website that is both visually appealing and well organized
and is able to meet the needs of an organization and its stakeholders.

INTRANETS + EXTRANETS
Business process and operations can be streamlined by user-customized
content and secure access privileges.
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OUR SERVICES

IDENTITY WEB DESIGN PRINT PUBLIC RELATIONS STRATEGY VIDEO

COPYWRITING SOCIAL DIGITAL PRODUCT PHOTO OUTDOOR
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STAY at HOME.

Stop the Spread. Spread the word.

coronavirus.la.gov

State of Louisiana Coronavirus Updates

Faet e e vt
Gov. Edwards Announces Co- .

Chairs, Members of cov' D 2 1 9 ;E;;T;:r;::r:snmem of Health Issues Revised Order for Medical and
Health Equity Task Force and Gov. Edwards Creates Resilient Louisiana Commission

e Gor. Edwands Signs Onder Closing Lauisiana School for the Remainderof
Subcommittees e Gurtem Sohaol e, Remate Learing Wil Coninue URGENT MESSAGE

S ) (© Govamorsex g et | Coronavirus Information
tate Maj S
s 3 IR ) COVID-19 Stay at Home Order

To receive text notifications from the Governor’s Office pertaining to COVID-19,
text 'LACOVID' to 67283 and sign up for phone calls by going to Smart911 a 5
URGENT p the Spread.

A ——— Message from

GOVERNOR €ad the word.

o owcor 5 T
Cove and et Attac ins Depariment of Healt Updates for  Coranaviae (GOVID-
ns Across Louisiana Creates 'Alllipdated informatior JOHN BEL EDWARDS
. Coronavins (2015 nCo
gency Response Network ¢ \ | OFFICE of
have st

evidence - ves and v \ the GOVERNOR
0 update t .

Gov. Edwards Announces New Text Alert System to Provide Timely
COVID-19 Updates

ns for
Stroke and STEMI p: coincides

s each day. A e
with the onset of the COVID-19 crisis in Department reports a total of
Louisiana. positive cases.

— ; = t

a
HOME. %' STAY at HOME.

Stop the Spread, K, X
: Spread the word. & J StOp the Spread'
- - Spread the word.

Strengthening Louisiana
Families

LOUISIANA OFFICE OF THE GOVERNOR | COVID-19 Phase 1 Response
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#MaskUpLA

Respect & Protect your neighbors. ¥ 9 /——- tect your neighbors  coronavirus.la.gov

Respect & Protect
your ne;‘ghbo,-;. #HaskUp LA

Respect & Protect
your neighbors.

#MaskUpLA

Do your part to
Stop the Spread.

Do your part t;'.' #MaskUpLA

Stop the Spread.
‘ e ‘ #MaskUpLA
Wearing a mask will save lives.  coronavirus.la.gov Wearing a mask will save lives. coronavirus.la.gov

LOUISIANA OFFICE OF THE GOVERNOR | COVID-19 Phase 2 Response @ @ @ @ @
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DR, COURTNEY N, PHILLIPS

For COVID-19 Alerts Text Coronavirus (COVID-19)

LACOVID to 67283 ===

J

Stay Home Social
Distancing
W) N oeniiiiien oF wearn

Quick LINKS
Social Distancing

() T re— -

COoVID-19

Louisiana.gov > LDH > Louisiana Coronavirus COVID-19

ABOUT COVID-19 Stay Home

TEsTG centens Mask Up

A Masks orface coveingashould B s —

COVID-19 NEWS

GUIDANCE &

RESOURCES Recent NEWS

ACCESSIBILITY &

you. Continue to practice social
distancingand MASK UP. 9 s
HE‘\UN woRK Stay Home inect heslthcare worbers with faciltis in need

STATIONS

Mis-c
NURSING HOMES

Louisiana Coronavirus (COVID-19) Information touiain

PPEREQUESTS DEPARTMENT OF HEALTH

lNrommoN Filtered to: Louisiana Statewide Indicator t ?)cu;)" .

| Mo ToRNG

TESTING PLAN 40,746 2,724
Cases Reported Deaths Reported
Tests Performed Commercial Tests 1 " Looking for a Specific Service or Program?

21,932 371,201 P —

Quick LINKS Recent NEWS
inst COVID-19

For COVD19 Mt Txt ettt ottt 703 i o e

0VID to 67283| N7 B = ==

Yourself

. — Stay Home Social
. g3 Distancing
Qorowse oty

Looking for a Specific Service or Program?

Quick LINKS

Quick LINKS Recent NEWS

HealthOepariment aunchespiotn Baton R o ot hestheare workers with i i need

pore
ettt s s b e 0 e g 45

LOUISIANA DEPARTMENT OF HEALTH | COVID-19
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MEDICAID

MESSAGE FROM DHH SECRETARY BRUCE D. GREENSTEIN

After spending the past several weeks traveling the state and listening to concerns from
recipients, medical providers, health advocates, and other stakeholders, | realized many of
ou had questions about our plan to transform Louisiana’s Medicaid program. | understand
cemendous impact the state’s health coverage system has on our residents and medical
's. and itis obvious we must begin managing patients’ care to offer a higher quality of
¢ people we serve.

55 toward transforming Medicaid, we want feedback on how we can proy
moving away from our predictable path, which we know produces poor health
il need everyone’s input and solutions to create an effective method o
; stronger, quality health care. My approach is to engage as many people as
aborative way, as each of us plays a role in shaping the future of Medicaid

Jogue about transforming Medicaid, we are spending the coming weeks
every region of the state. The schedule for those regional meetings

makingmedicaidbetter.com. Please visit this site for details about
brea

cant changes that we firmly believe will improve the lives of
3 |mpErat|ve that we approach these changes together, and | ook forward to

you have specific questions you wuld ike us to address about our plans for
g care, please contact me at bruce@la.gov.

rely,
#ruce D. Greenstein
Secretary, DHH

FEATURED QUESTION
e ey Q: How will managing care for Medicaid enrollees be an
improvement over the current fee-for-service system?

A: We know the current fee-for e system is not sustainable, and it does not lead to good
health outcomes. Too often, our state s ranked at the bottom of national health indicator lsts,
and we must change the status quo. We need health care that takes care of our patients,
emphasizing preventive treatment and focusing on quality rather than quantiy of procedure:
Managing care is better than not managing care, and Louisiana must look at how we can
dothis effectively. More than 41 other states have adopted a system for managing care for
Medicaid enrollees, and over and over again, this strategy has proven to produce better health
outcomes at lower costs. In fact, our neighbor, Mississippi is launching its Medicaid
managed care plan in January. Fee-for-service does not allow for incentives for either the
recipient or the provider. Managing care allows us to build those incentives into the system
and build a healthier Louisiana

Making Medicaid Better
Regional Forums

The Department of Health and Hospitals
will host forums around the state in
November and December to discuss the
proposed plan for transforming Medicaid,
Stakeholders and other interested parties
are invited to attend, ask questions and
make suggestions about this proposal for
managing care for Medicaid enrollees
DHH will provide a live video feed from the

detals on egionalorums

Forums are scheduled in different
regions on the following dates:
« November 17, Wednesday
Capital region
Secemiee 75 iesiy
Northeast Louisiana region
« December 8, Wednesday
Northwest Louisiana region
+Decenber 9, Thursday
area region
« December 10, Friday
Central Louisiana region
« December 13, Monday
Greater New Orleans region
*Becener 13, Mo
lorida Parishes/Northshore region
« December 14, Tuesﬂav
Lake Charles
« December 15, wennesday
Houma/Thibadaux region

Contact Us

orks (called CONs),
Your feedback is important o us as we move providers. Overall, CCNs
forward in improving Louisiana’s Medicaid
program. For more answers o your questions
or ign up for our weekly newsleter, please
visit www.makingmedicaidbetter.con
E-mail coordinatedearenctworks@la.gov
or calltoll-free 1 07if you have d recipients will
additional questions

ents will remain on
HELPING RECIPIENTS )(
DEPARTMENT OF HEALTH
AND HOSPITA

FACT: Forty-four percent of children in Medicaid with asthma visited an emergency room
last year. Asthma is a manageable disease, and the right coordination of care will prevent many 628 N. 4th Street | Baton Rouge, LA 70802
unnecessary ER visits. See more facts about helping recipients at www.MakingMedicaidBetter.com. : 1-888-342-6207 | 1:(225) 389-8008

billing as treatment occurs, and
anothr that pays fee-for-service but offers opportunities for medical providers to share in cost savings.

® CCNs cannot pay providers less than the current Medicaid rates, unless the providers agree to a lower rate.

® Providers may receive financial incentives for meeting certain standards of patient care such as better disease
management and annual wellness screenings.

What Do | Need to Do?

» The Department of Health and Hospitals wil begin implementing CCNs in early 2011, irst n the Baton Rouge, Houm
Thibodaux and Northshore regions. Medical providers in these regions must enroll with a CCN to treat Medicaid recipients
when the changes take effect

# The state health department s currently hosting informational meetings for providers in these regions. Please visit
www.MakingMedicaidBetter.com to learn more about the CCNs and how to enrll, or to see a schedule of upcoming
provider meetings.

 For providers in other regions of the state: the Department of Health and Hospitals will phase these areas in later and will
provide more information as those regions transition to CCN care.

For more answers to your questions, please visit www.makingmedicaidbetter.com, call 1-888-342-6207, or e-mail
coordinatedcarenetworks@la.gov.

DEPARTMENT OF HEALTH
AND H

PITALS
628N, 4th Street | Baton Rouge, LA 70802
9:1-888-342:6207 | f:(225) 389-8008

NN\

DEPARTMENT OF
AND HOSPITALS

LOUISIANA DEPARTMENT OF HEALTH
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. inand write things down without anyone reading them

What are my rights while | am in foster care? v -
. & Things you need 1 stay clean and healthy, e  toothbrush, toothpaste, comb and

s il infostr care, you hav the right o know: [

| = Why you a's I fosies et ' Things to wear thatyou ke and to choose some of your clthes

& What will happen to you

. i ifyo
 What s happening with your parents, brothers and sisters and your caretaker can afford it

 How DCFS will help you plan for your uture « Aplaceiny

 The rules about when your caretaker can look at your things .
have some: been taken away from you

 Why you cannot have: ings.
hm. - & Food that s good and healthy for  person your age:

Tike edueational training vouchers, Medicaid and others # Lookforajob

foster
5 chid in foster care, you have the ighto:

 Good care and treatment that meets your needs.
# Livein asafe and healthy place where you won't et urt
= Be by yourself when you want to be alone.

 Be told the rules forthe place where you ive

ppearina video

Keep your baby and ive togetler

ed, it or made t

. by your

 Take yourthings with youifyou move
 Be reated fairy

sthe

, which means

R e, e . How you will e akencar of i you cannot conrlyour b

« Viitwith yourfamil,unless the court says it notsafe 3 How you caretkers i kopyouanthose acundyou sfe

your case manager whenever you ask
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LOUISIANA DEPARTMENT OF CHILDREN & FAMILY SERVICES
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FEEDBACK

Education & Jobs

Education & Jobs

= Ny g W ’I
Fester Care Extended

The voluntary program \ i
Family Services (DCFS) to provide intensive services to aid in you
transition to adulthood.

LOUISIANA DEPARTMENT OF CHILDREN & FAMILY SERVICES
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Mobilize, encourage and inspire faith, nonprofit, business and
service communities to partner with government to bolster the

Foster Resources BecomeAPartner Events v  About Contact support for r children and

COMMUNITY PARTNERS

1’?325?2:‘2‘;2 Brave Heart BREAD~STONES
placed with

relatives

31¢Co

ALL
EVENTS
RECENT NEWS

DCFS Partners with Louisiana
211 to Provide Information

2,1876hidren
reUfifi th
families

llouisiana Fosters: Louisianag

LOUISIANA FOSTERS
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JOHN BEL EDWARDS

OFFICE of the GOVERNOR

ABOUT NEWSROOM PROGRAMS ~STATE AGENCIES INTERACT DISASTER RESOURCES

CONNECT with
the GOVERNOR

e e RequesT o ApeLY 0
GoveRnon (e GOVERNOR | SEnve
v i 3

coveowos' \
2017 Legislative Agenda

JOHN BEL EDWARDS

issues Newssoou
Improving Transportation Seafood 'to Louisiana’s Gov. Edwards: Louisianain a
L. Race Against Time to Save the

Coast

OFFICE of the GOVERNOR March 27,2017

ABOUT NEWSROOM STATEAGENCIES INTERACT EVENTS _FIND Y LEGISLATORS

e -

CONNECT with
the GOVERNOR ViEwALLssuEs

f ]
Sign up for our newsletter today!

e e T roeron
2016 Regular Legislative The highest pointin Louisiana | Gov. Edwards Releases
Session Agenda is Driskill Mountain, which is Statement on Terrorist Attacks
above sea level. in Belgium
» March 22,2016

-

MEET the
San i or out newsletter todayi R SCONERNOR CABINET

READ ABOUT JON BEL EDW
READ ABOUT THE ADMINISTRATION

MEET the GOVERNOR ::‘AEBE;I;]zE"f'
]

JOHN bex. =uWARDS oL L.

OFFICE of OFFICE of
the GOVERNOR \ the GOVERNOR

ProssRelesses  JonThe Adminstston EventRequest Conact
CONNECT with the
OVERNOR

EMAIL the GOVERNOR

" ONWARD LOUISIANA

4
REQUEST of the GOVERNOR % The official website of

APPLY to SERVE

CONNECT with the
GOVERNOR

EMAIL t/ic GOVERNOR
ssues
Strengthening Louisiana
Families REQUEST of the GOVERNOR
APPLY to SERVE

TRANSITIONING TO THE FUTURE

LOUISIANA OFFICE OF THE GOVERNOR
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il Ressvias es aryAction  Continuing Education  lamafn) »

What can we helf

Welcome to the Louisiana State Board of
Licensed Professional Counselors

outUs Licenseelnfo s La s Disciplinary Action  Cor

What can we hefp you find?

Frequently Asked Questions

FAQs

Online Payment Store

w » perv GENERAL
_MF cation
Applicant Information & SR s
Questionnaire Supervisor Contact Lisf
L > 28
e
TELETHERAPY

Firs Name
Middle Name
Last Name

LOUISIANA PROFESSIONAL COUNSELORS
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(‘\/!e louisiana
4 healthcare =_HEIAOLITJ5$«NRA
E= E

connections.. [CONNECTIONS]

Transforming o, e
Loulslanas Hea[th connections
ALL ABOUT MEDICAID EXPANSION

“progress is
slow... until it’s

really fast.”

/0 noa ime 2
A% o i {8 g
76%  24%

~-

LOUISIANA HEALTHCARE CONNECTIONS
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Q to help. 1 (8

6 MARY BIRD PERKINS Find a Doctor Find a Location Make an Appointment
CANCER CENTER™

Home » Baton Rouge

v MARY BIRD PERKINS &
OUR LADY OF THE LAKE

CANCER CENTER

4950 Essen Lane Questions? We're here to help. 1 (800) 489-7800 PATIENT LOGIN
Baton Rouge, LA 70809 \
(225) 767-0847 g
\ MARY BIRD PERKINS Find a Doctor Find a Location Make an Appointment
CANCER CENTER™
CONNECT LEARN
AL Find a Doctor ® Cancer by Type ®
J ~ Find a Location ® Medical Services ®
LEAD E R Make an Appointment ® Patient Resources @
°
Expert care. Close to home. As
Louisiana’s leading cancer care $ /
- o organization, our mission is to H PREVENT
improve survivorship and lessen
the burden of cancer. Screening Calendar @ Donate ®
it | " Early Detection ® Volunteer ®
WHY CHOOSE MARY BIRD PERKINS?
Make an Appointment ® Events ®

MARY BIRD PERKINS CANCER CENTER
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Good morning,
Josephine.

Fromyour dashboard
you can claim tasks, edit
availability for previously
accepted tasks and
update your profile.

DASHBOARD VIEW

Karen Smith

Welcome.

Already have an account?
Please login below.

Username * wep
NOV 13™
600pm

Password *

Possword?

LOGIN

New to Helping Hands? Patients can
egister online here.

Voirtioror i B
CCANCER CENTER

Good morning,
Karen.

Onyour dashboard you
can review, edit and add
tasks and also remove,
edit and add supporters
toyour circle.

& )

YOUR CIRCLE

[, e
-
O®®
@ sovnmivosa
0 Jllian Himel
@ coveineratver

Qs

@ onvog wating

@ oo vt

@ o Dog Walking
© o crocery ity

@ o Dog Waking
© o crcery ity

MY DASHBOARD

MY CLAIMED TaSKS UNCLAMED TaSKS €D FuTER

p oo
DOG WALKING

DRIVE TO ONCOLOGIST APPT.
YARD MOWING

GROCERY PICKUP

DRIVE TO IMAGING CENTER
TS

FAUCET REPAIR

@ © NOVEMBER 2019

CLAMED TASKS @ UNCLAIMED TaSKS €D

“ s . B o s
|| @mvspwating | @ snvogwatios | @ s ogling

@ nvopmakins | @ iovogwaling | © i bog kg

5 “ s 0
@ omoogusing | @ om0oging | @ ipmbogWaling | Q) 5 og ki
T * My oming

[T Te—

@ mvog Walking | Q) 6pmDog Walking | @ i Dog Waling.

» »
@noogvisking | @ ipmdogwaking | ) i Dog alking

= = B3 = » )
@moopmaking | @ rovogwating | @ smooguakig | @ mosgWaling | @ ndog Woliog | @ m Dog g

© Gy ity

MARY BIRD PERKINS &
OUR LADY OF THE LAKE

CANCER CENTER

MARY BIRD PERKINS CANCER CENTER | Helping Hands Patient Care Portal

AMPLES OF WORK °® COVALENT LOGIC | 2021




VOCSN Clinical
Resources

CIIEETD  Users & Families  Healthcare Professionals  Reimbursement

ABOUT  STORIES v  RESOURCES  TRAINING ~ NEWS v CONTACT

COVID-19: Learn how Ventec Life Systems is responding with the VOCSN Multi-Function Ventilator. Read More >>

Meet the First ﬂ"i Onlyx Mult' angion Ventilator

Five therapies.
One device.

Critical Care Hospital Grade
Ventilator Suction

6 L/min Oxygen : High Performance
Concentrator - Nebulizer

Touch Button
Cough
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et Co—
comect: € @ O @ Good morning, Baton Rouge 657 | SEARCH VOURINTERESTS  PROGRAMS & EVENTS b3y oot

YOUR INTERESTS BREC PARKS BREC VENT REGISTRATION  ABOUT BREC

Planning an event,
reunion or wedding?
if

20

UMMER CAMP

FEATURED EVENT

Imagine Your Parks 2.-. = - B Game, s, Dine, Adult
L /. L » Tennis Mixer at Highland:  paft

Better Parks, Better Living™ _
2 E@MQ/S ot m ol o l i o

DAILY EVENTS fuerevens
27™ 0800AM  BusyBodies

Forever Young Can

0900AM (1

DAILY EVENTS 0800 AM  Tiny Steps: Baringe

FurensvanTs 02.00AM  Tiny Steps: Highlar

[ — 00AM  Tiny Steps: Jacksor

0GONAM  TinyStane Zachan

Er——

Splash Pads Open March 17

g

on
Art offers Spring Art Programs for Children & A

1 o e i 0 s g 520 per child // / 524 per child

[Fesistration s requirea and limite o 24 pariipants

For more information o to register,
eall 225.757-8905 o visit brec.org/swamp.

60 YEARS

Let's Keep In Touch
T —_— with BREC Todey. {8 Sian up for the BREC Newsletter
BREC'S 20152025 IMAGINE

CAPITAL IMPROVEMENT

Imagine Your F
Better Than Im

= & C—
Read More
i

. e

Let's Keep In Touch

® Volunteer with BRECtoday & Sign up for a BREC newsletter @ Give us your feedback

On YouTube On instagram On Twitter On Facebook

- Tweets

CAPABILITIES ® COVALENT LOGIC
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HotelChatter

Why Hilton Beat Everyone Else at Facebook

March 12, 2013 at 9:02 AM I by ASchechter

facebook

Just a little while ago, we went on a rant about hotel
Facebook pages, and what the fuss is all about. Many
of you piped up, with one commenter noting "the whole
Facebook marketing angle is over-hyped."

s .;\w“*""‘ Another pointed out that often times, the "social
4 R el strategy is coming from a global [headquarters] that is
unaware of local trends. Hilt
HOTELS & RESORTS. !ﬂlmn
hich might actually be a clue as to why Hilton has
anaged to beat all the other brands at the Facebook
me.

yesterday, Hilton announced they were the first ever hotel brand to reach one million "likes" on

book. For those of you who abstain from the Facebook (stay strong!), that statement probably reads
ibberish. But we're guessing the rest of you are just as curious as we are to find out exactly how Hilton
ged to pull off such a feat.

010"
oaceWTe"
s

or starters, it helps that Hilton is one of the largest hotel chains in the entire world, with over 550 properties
under the flagship “Hilton" brand in 78 countries and six continents.
Hitton Pattaya, Thailand|_
But there's more to it than that. Commenting on the milestone "like," Hiltol
8 explained that its strategy "was based on the goal of increasing global engd ]

of qualified fans in target demographics." In other words, they were after | > T H A N K S
old likes: they figured out where their biggest audiences were (and what |a
they spoke), and concentrated their digital campaign on those areas in part|

WE LIKE YOU, TOO.
This explains why the USA, Egypt, India, Mexico, the UK and Argentina we /
only the brand's key markets, but also the ones who ended up liking the Hil g 550+ PROPERTIES. 80 COUNTRIES.
‘s et MORE THAN 1 MILLION LIKES,

We're sure other hotel brands will be taking notes after hearing about Hilton's
success.

(@)
Hilton

HOTELS

HILTON
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Congratulations!

Enjoy 85,000 toward marketing
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collateral ordered through HiltonART.
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Comments, Questions, Conversation:
Stafford Wood | 512.883.9191 | stafford@covalentlogic.com

Margo Jolet | 202.505.8812 | margo@covalentlogic.com

covALENTAY
logic

Baton Rouge, LA Austin, TX Washington, DC

ce rtlfled Covalent Logic is certified as a women's business enterprise through the Women’s Business Enterprise National Council.

W B E N G We celebrate the commitment to diversity embraced by your organization and promise that choosing Covalent

WOMEN’S BUSINESS ENTERPRISE will add diversity to your supply chain and enrich your corporate culture (even the men who work here agree).




