
Revealing Preferences.
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Emergenetics: The Language that Drives Business Results

WWW.EMERGENETICS.COM

Emergenetics is the language that drives results.  
Check out how our clients have been impacted by Emergenetics.

Emergenetics Impact

Emergenetics Profile 
The Emergenetics Profile reveals your brilliance - the way you prefer to think and behave. And by better 
understanding yourself and others, you can build interpersonal strategies that drive results.

Developed through years of psychometric research, the Emergenetics Profile accurately measures three 
behavioral attributes (Expressiveness, Assertiveness, Flexibility) and four thinking attributes (Analytical, 
Structural, Social, Conceptual). The attributes are represented in a clear, color-coded report, making it 
memorable and applicable immediately.

The strength of the Emergenetics Profile lies not only in its statistical reliability and validity, but also on 
how it provides powerful insights into individuals and teams without judging or labeling. It also provides 
a common language for you to build trust and understanding, paving the way for increased productivity.

The Science behind the Emergenetics Profile
•	 Meets Standards for Educational and Psychological Testing 
•	 Uses Likert Scale (not forced choice) to measure intensity
•	 Strong validity and reliability, including test-retest data
•	 Regular data benchmarking to ensure consistency and accuracy 

HOW YOU THINK: PERCENTAGES

H
o

w
 y

o
u

 T
h

in
k
: 

P
e
rc

e
n

ti
le

s
H

o
w

 y
o

u
 B

e
h

a
v
e
: 

P
e
rc

e
n

ti
le

s

General Population   0          10         20          30         40         50          60         70         80          90         100

Quiet              Introspective                Reserved               Talkative             Gregarious

Peacekeeping           Easygoing             Competitive             Forceful               Driving

Focused           Firm           Adaptable          Accommodating          Welcomes Change

Structural

Social

Conceptual

Expressiveness

Assertiveness

 38

 80

 80

CONCEPTUAL = 28%ANALYTICAL = 31%

STRUCTURAL = 13%

Imaginative

Intuitive about ideas

Visionary

Enjoys the unusual

Learns by experimenting

SOCIAL = 28%

HOW YOU COMPARE TO THE GENERAL POPULATION: MALES

Clear thinker

Logical problem solver

Data driven

Rational

Learns by mental analysis

Practical thinker

Likes guidelines

Cautious of new ideas

Predictable

Learns by doing

Relational

Intuitive about people

Socially aware

Empathic

Learns from others
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The Emergenetics Profile was developed to distinctively measure how people think 
and behave. With this insight, you can develop personal strategies to get results.

Reveal Brilliance

Speak With An Expert
GLOBAL HEADQUARTERS

Emergenetics International 
2 Inverness Drive East, #189 Centennial 
CO 80112-5508, Denver, Colorado, USA

E :		  brains@emergenetics.com 
O : 		 303-660-7920  
W :	 www.emergenetics.com

REGIONAL HEADQUARTERS

Singapore • Netherlands

GLOBAL PRESENCE

Belgium • Brunei • Canada • Germany • Indonesia • Ireland •  
Italy • Japan • Korea • Luxembourg • Malaysia • Mexico • 
Netherlands • Romania • Scandinavia • Singapore •  
United States • United Kingdom

Over 3,000 employees globally utilized Emergenetics-
based learning solutions, out of which, 99% found the 
Emergenetics Profile valuable to their work.

“Emergenetics has helped us foster communication. 
And because it is informative, easy to understand, 
and fun, it is one of the first tools that we have used as 
a company that has become as pervasive as it has.”

- Brad Schroeder, Director, Talent Management 

“Emergenetics provides the lens for team members 
to see each person as an individual who brings 
uniqueness to their job and the team.”

 - Tom Reed, Director, Leadership Development 

“Using Emergenetics, we found a way to make our 
team cohesive, create a common language and apply 
what we learned about one another into greater 
productivity and more innovative ideas.” 

- Julie McPherson, Vice President of Facilities



Emergenetics Selection 
Program (ESP) 
ESP reveals a candidate’s job motivation and 
aptitude so you can determine if there is a match 
in job compatibility and performance. 

Emergenetics tools and solutions transform the ways employees, teams and 
companies work by providing thinking and behavioral insights that increase 
efficiency, improve communication and ultimately bring results. 

Emergenetics Tools & Solutions

Meeting of  the Minds Workshop 
Our signature Emergenetics program customizable for 
increasing self-awareness and effective team-building. 

Emergenetics is a simpler, 
easier way to understand 
people. It’s a language that 
drives business results.
Emergenetics business solutions help organizations and their people realize potential. 
From hiring to developing individuals and teams, our solutions are built on robust 
psychometric research that maximize human performance.

Our Science
Emergenetics is reliable and valid because of our rigorous research process and data 
testing. Every tool in our human capital suite is developed through psychometric data 
and built for application in the workplace. 

Emergenetics is based 
on neuroscience and 
behavioral research, 

which creates 
accurate measures 

of thinking and 
behavior.

High Test/Re-test 
reliability scores mean 

your results are 
accurate over time.

The questionnaire is not 
context-specific so 

results can be used 
at work and also 
outside of the work 
context.

Applicable 
to Different 

Facets of  Life

Strong validity 
means the research 

is sound and the 
questionnaire truly 
measures what it is 

designed to measure.

Scores are measured 
against a global norm 
so you can make true 
comparisons between 

individuals. Norms are  
re-established every two 

years to ensure accuracy.

Emergenetics measures 
both thinking 
AND behavioral 
preferences. It’s a 
two-in-one tool.

Brain-Based 
Approach

Global 
Data

Emergenetics is 
the language that 

drives business 
results

Hire 
Smart

Develop 
Stronger  

Teams

Increase 
Individual 
Capacity

Power of  WE Series 
2 to 4 hour workshops that leverage the Emergenetics 
Profile to further enhance organizational needs and 
competencies.

Emergenetics Team 
Applications
Customized reports that provide unique 
insights into group dynamics to build 
and develop higher performing teams. 

Group Profile
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Learns from others
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2014Emergenetics, LLC, 1991, 

Emergenetics  
Communication Tools
Easy-to-read tip sheets that enhance interpersonal 
effectiveness and team performance.
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Emergenetics Profile
The Emergenetics Profile measures 7 thinking 
and behavioral attributes, forming the basis of 
understanding the self and others at a personal 
and professional level.

E-Learning 
Self-directed learning modules customizable to 
incorporate organizational needs and priorities. 

Two-in-one 
Assessment

Reliable 
Psychometrics

Accurate 
and Valid

TM

© Emergenetics LLC, 2012
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JOHN DOE

What are they thinking? Performs with an informed heart and empathy

How best to reach them? Gain trust with logical evaluations and feedback

How to initiate action? Team-oriented problem solving

Decision-making process? Embraces different perspectives and ultimately
definitive and clear

Internal or external processor? External - oral communication leads to the right
answer

Need time for thought? Usually not

Embraces change? Usually

Multi-tasker? Yes

Driver? Can be - when personally invested and the need
arises

Challenges for an employer? Unexpectedly critical when mistakes are made

Interaction Strategies

Communication Strategies
What to say and how to say it

“I’ll get to the point.”
“Let’s cut to the chase.”

“What is the cost/benefit ratio?”
“This doesn’t make rational

sense to me.”

“How are you feeling about
this?”
“Respect and dignity belong
above all else.”
“I’m concerned about how
others will react.”
“I’m sure you want to be
involved in the discussion.”

Speak up.
Gesticulate.

Vary your Assertiveness level.
Meet in the middle - neither too slow

nor too fast-paced.

Do it any way.
Give them many options.

© Emergenetics LLC, 2012
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As a leader, he values logic and order, is generally easygoing, and he probably keeps
everyone informed. He probably has a desire to work with others, and in doing so, he can
span the spectrum from acting as a peacekeeper to being a driver. When the unexpected
occurs (which of course it always does), he does not become flustered, but instead uses
his originality and Flexibility to find another way that works. He is not afraid to ask tough
questions, even if doing so puts others on the spot. His idea of looking into the future is
to focus on goals that can be accomplished within the next one to three years. He
probably excels at teambuilding and mentoring, and most likely he has forged strong
alliances that will work in his favor when he needs to get something accomplished.

Leadership Styles

His Profile combines rational, abstract Analytical thinking with intuitive, concrete Social thinking. Sometimes these two types of
thinking are at odds with each other, and he may wish he could pick one. Usually, however, having both is a tremendous asset.

Analytical thinking combines rational thought with a love of abstract ideas. The Analytical part of his brain seeks data, verification,
research, and proof. Social thinking, on the other hand, combines intuitive thought with a love of people. The Social part of his brain
operates on intuition and inspiration, and seeks a personal connection to people, events, and ideas. Because he possesses these two
kinds of thinking, he stakes a claim in four different types of thought processes: rational, intuitive, abstract, and concrete.

He is good at appearing competent and friendly at the same time. However, sometimes the fun-loving, Social part of his brain may be
commandeered by the critical, Analytical part of his brain, and suddenly he will start to demand data and ask exacting questions.
Others might be startled. Where did his warm interpersonal attitude go?

What are they thinking?

Because his level of ExpressivenessExpressivenessExpressivenessExpressiveness is in the third third, he is probably talkative, outgoing, and lively. He may openly communicate
affection for others, may easily start conversations with strangers, and may be comfortable attracting attention to himself. His facial
expressions and gestures probably are animated, and he may be happy to share information about himself.

Because his level of AssertivenessAssertivenessAssertivenessAssertiveness is in the second third, he is in the “It Depends” group. When it comes to being in charge, he can go
either way. He may step it up and behave in a more telling manner, or step back and let others take the lead.

Because his level of FlexibilityFlexibilityFlexibilityFlexibility is in the third third, he is probably affable, accommodating, and easygoing. He probably is patient with
difficult people and even-tempered in most situations. He is generally congenial and easy to get along with.

Behavioral Preferences

www.emergenetics.com

Emergenetics Tip Sheet


